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本期话题 / 国际传播研究

006-026	 中国共产党形象国际传播研究的学术演进与未来向度

	 刘小燕 崔远航 赵甍源 李蕙帆

027-049	 霍夫斯泰德文化维度视域下媒介信任归因的差异探析：

	 基于对欧洲24国资料的考察

	 倪天昌 朱润萍 黄煜 陈致烽

050-070	 美国Twitter用户涉华态度及认知——基于政治光谱视角

	 杨帆 牛耀红

071-095	 《纽约时报》中的“共产主义”刻板印象

	 ——基于命名实体识别的媒介记忆之场研究

	 胡洁 孙有中

096-107	 “Transculturalism”溯源：西方学术语境及中文翻译辨析

	 章晓英

争鸣与探讨

108-129	 何来“真正的媒介社会学”？

	 ——兼论媒介社会学的“连续统”观念与诠释社群

	 黄顺铭 李红涛
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研究论文

130-153	 从“挣工分”到“挣流量”：绩效制度下的市场、共谋与流量锦标赛

	 刘战伟 李嫒嫒 刘蒙之

154-176	 正当性的建构：近代上海小报与社会

	 李时新 刘梦禧
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Specific Topic / International Communication Research

006-026	 Developments and Future Directions of Researches on the International 	

	 Communication of CPC’s Image

	 LIU Xiaoyan CUI Yuanhang ZHAO Mengyuan LI Huifan

027-049	 An analysis of the national differences in the cultural attribution of media trust: A 	

	 study of 24 European countries based on Hofstede’s cultural dimension

	 NI Tianchang ZHU Runping HUANG Yu CHEN Zhifeng

050-070	 US Attitudes and Cognitions Regarding China on Twitter: From the Perspective of 	

	 Political Spectrum 

	 YANG Fan NIU Yaohong

071-095	 Stereotyping of Communism in New York Times: Study on the Media Sites of Memory 	

	 Based on Named Entity Recognition 

	 HU Jie  SUN Youzhong

096-107	 On the Origin of Transculturalism: A Study Into the Western Academic Context and its 	

	 Chinese Translation

	 ZHANG Xiaoying
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Controversy and Discussion

108-129	 Is There Any “True Media Sociology”?On the “Continuum” Notion and Interpretive 	

	 Communities of Media Sociology 

	 HUANG Shunming LI Hongtao

Research Articles

130-153	 From “Earned Work” to “Earned Flow”: Market, Conspiracy and Flow Tournaments in 	

	 a Performance-based System

	 LIU Zhanwei LI Aiai LIU Mengzhi

154-176	 The Construction of Legitimacy: The Modern Shanghai Tabloids and Society

	 LI Shixin LIU Mengxi


